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“ittle Park
inthe World

S THURSDAY EVENING, and Houston's Dis )
Green is all abuzz. A band performs on a stage near the
center of the park, and a crowd has gathered to listen. For
some, the m is the main event; for others, it is i
a soundtrack for other activities.
Groups of teens pla.\' Frisbee and football on che lawn.  per We

v hour on a terrace by the pond Discovery Green is less
ent programmed sp



hybrid of park, sculpture garden, and fairground. By Daniel Jost, ASIA

It also has another type of “programming.” Almost every day,
some sort of free event is offered here. Many days, there are two
or three. Some are big events like movies, farmers’ markets, and
car shows, and some are smaller such as writing workshops for
kids, tai chi classes, and Zumba. Last fall, che park even curared
an inflatable art exhibit.

In chis and other ways, Discovery Green breaks from the tra-
ditional urban park. Built and operated with predominantly pri-

vate funding but open and free to the public, it’s a hy-
brid between park, sculpture garden, and fairground
wich a litcle bit of communirty center thrown in. Its
closest analogue is Millennium Park in downtown
Chicago, but while Millennium feels more like a
sculpture garden meant to draw tourists, Discovery
Green is very activity based and draws mainly local
families.

Discovery Green’s emphasis on activation and pro-
gramming (both design programming and event pro-
gramming) can be traced back to community work-
shops run by the Project for Public Spaces (PPS). This
New York-based organization has been critical of
landscape architects who allow design ideas racher
than social function to define their work. Hargreaves
Associates is among the high-profile firms thar PPS
has criticized, but ar Discovery Green, the two enti-
ties worked together (even if through intermediaries).
Hargreaves's San Francisco office took a series of pro-
gram elements developed by PPS, refined it, and cre-
ated a design that connects these elements together in
an unusually arcful way. Buc how does che space work,
and how does everyone feel about the final product?

Creating the Program

For years, Houston’s George R. Brown Convention
Center had a bad reputation. “Coming to a convention
here, it fele like you were on the moon,” says Guy Hag-
stette, president of the Discovery Green Conservancy.
The facility was cut off from downtown by a wasteland
of parking lots. A small linear green space had been
created on private land to make che convention center
feel more connected, bur the green space was more like
a mowed field than a park and got very lictle use.

When the owners of the green space, who had always
planned o develop it one day, put the land up for sale in
mid-2004, Houston Mayor Bill White’s office moved
quickly to preserve it. Bur local leaders’ vision went be-
yond preserving the existing field. They imagined a
park more than twice as large—incorporating two city-
owned parking lots and part of an existing street.

To encourage greater public support, White
pushed for an unusually fast timecable—*frst de-
manding che park be completed in two years and then
settling on a more practical three-year schedule for
planning, design, and construction. To speed che
process along, the city worked with local business
leaders and foundations to create a nonprofit called
the Discovery Green Conservancy. The conservancy would be re-
sponsible for raising funds, overseeing the park’s design and con-
struction, and then managing the park for 50 years. However, to
make sure the land would remain in the public truse, che city
deeded the land to a new public corporation called the Houston
Downtown Park Corporation. Hagstette, an architect and urban
designer with experience developing parks, was chosen to lead the
conservancy. While the city contributed land and paid for the
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From the beginning, the city was concerned about how to activate the space.

parking garage beneath the park, all che money necessary to con-
struct the park itself was privately donated.

From the beginning, che city was concerned abour how to ac-
tivate the space. Aside from a few convention goers looking to es-
cape after a long day of presentations, there was no built-in con-
stituency for a park here.

Early on, the conservancy looked to New York’s Bryant Park
as a model. Through a major redesign, the addition of food ven-
dors, and programming of the space (with events like afternoon
piano concerts), that once-derelict space was transformed into a
vibrant gachering place. Bur Discovery Green doesn't have the
same concentration of office workers near-
by, and the conservancy knew it would
take much more to make this space work.
So it brought in PPS, which was involved
with Bryant Park in the early 1980s.

Fred Kent, the founder of PPS, has
sought to develop a new sort of profession-
al, separate from the designer, who works
with the public to program open spaces and
makes sure the designer sticks with the pro-
gram (see “Separating Program from De-
sign,” page 89). Working in this capacity at
Discovery Green, PPS ran a series of work-
shops on site and in the adjacent conven-
tion center. “We do this thing called the
place game,” says Kent. “You go out there
and have people evaluate how [a landscape]
worksas a ‘place.’ Notas a design, but from
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asocial poincof view.” Participants say what they like abouta space,
what sorts of things they imagine doing there, and then everybody
reports back to the larger group to discuss whart they came up witch.

Using that public feedback, PPS creates a sketch that lays ouc
ideas for the site’s program. The group promotes an idea called
“The Power of Ten,” meaning that every place needs at least 10
things to do. Though PPS’s definition of a “place” typically excends
beyond a project’s boundaries—it may involve a series of spaces
and even the ice cream parlor across the street—Discovery Green'’s
context would do little to energize the park. So PPS's diagram here
was particularly program heavy.

PPS also gives its clients advice about
managing a space to facilitate use. “I
think people believe chat design alone is
going to solve the problem, but it’s nev-
er that easy,” says Kathy Madden, vice
president of PPS. “We say at least 70 to
80 percent of its success will be the way
it's managed—wherther there’s a kiosk,
who's running the kiosk, and whar they
charge at evenrs.”

During the planning stages, there was concern
that Discovery Green’s isolated location, left,
would deter use. However, through fixed attrac-
tions, special events, and the sheer beauty of
the place, this unusual park, opposite, has done
something once thought impossible—it is at-
tracting families to Houston’s downtown, above.

JOHN GOLLINGS. TOP: COURTESY DISCOVERY GREEN CONSERVANCY, BOTTOM
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COURTESY HARGREAVES ASSOCIATES

A) The Grove Restaurant/Banquet hall
B} Shuffieboard

C) Putting green

D) Riley Family Fountain

E) Listening Vessels

F) Maconda’s Grove

G) Bocce ball court

H) Stage

1) Event lawn

1) Garage stairs/Synchronicity of Color
K) Mound with donor walls
L) Garage entry/elevator
M) Angled lawn

CRAWFORD STREET

LA BRANCH STREET

N) Main stage

0] Model boat basin

P) Terrace

Q] Reading room

R) Lake House Café

S) Veranda

T) Park administration building
U} Gateway Fountain

V] Picnic lawn

W) Mist Tree

X) Playground

Y) Small and large dog runs

AVENIDA DE LAS AMERICAS

“There are so many [people whol don’t want any commercial
activity {in public spaces}, and that really discourages the use of
aspace,” says Kent. At Discovery Green, a restaurant and banquet
facility, an informal café, and a weekly farmers’ market not only
help to energize the park, but also provide a source of rental in-
come that helps to fund maintenance and free events beyond what
the city itself could provide.

“Everyone knew raising operational funds would be a chal-
lenge,” says Hagstette. It’s much less sexy to donate toward the
maintenance of a garden than to plant one. Early on, the city
agreed to spend $750,000 per year on maintenance, an amount
it determined to be typical for a “trees and grass” park of that
size. But chat accounts for less than a third of the conservancy’s an-
nual budget. The other funds are raised through donations, the
rental fees paid by the company that runs the two restaurants,
and fees for private events that are held there.

Those private events range in size from kids’ birchday parties to
a Lyle Lovete concert, which drew more than 7,000 people. Any
group larger than 20 planning to use the park is required to pur-
chase a permit in advance. “We spent an unusually large amount
on electrical [hookups} here, which allows them to stage events in
different places,” says landscape architect Jacob Petersen, a princi-
pal at Hargreaves. One space in particular—an 11,000-square-foot
event lawn—was designed to accommodate a large tent adjacent to
the Grove, the restauranc and banquet facility, which often caters
to convention goers.

Holding private events in a park often raises controversy. Con-
sider Discovery Green'’s inspiration, Bryant Park. While it's ex-
tremely successful as a social space, PPS has named Bryant Park
to its Hall of Shame because for nearly a month out of the year,
most of the park is covered in tents and closed to the public for
New York’s Fashion Week.

WALKER STREET



The numbel of program elements was a real dlaJlenOe [01 Lhe landbcape HJCl]ltf‘Ltb

But not all private uses are equal. There are many factors that
contriburte to the way people perceive such uses—the event’s ex-
clusivity, its duration, and how much of the park it takes up all
contribure to how an event is perceived. Even though ic’s a lictle
obtrusive in Kent's opinion, he says chat “if the fashion show [in
Bryant Park} was open to the public, it would be okay.”

With these distinctions in mind, the conservancy is particular-
ly sensitive to how it rents out spaces. “We never allow a single
event to take over the entire space,” says Hagstette. At least part
of the park is always open to the public. They rarely rent out
Jones Lawn, the largest lawn area, for private events that last
longer than a day, and che fountain and playground are never
available for rencal.

Contextual Design

Once PPS finished its work, the conservancy began interviewing
landscape architecture firms. Each of the firms was given a copy
of PPS’s use diagram before the interview and a list of activities the
community was interested in incorporating into the site. Hag-
stecte made it clear he wanted to maintain the essence of PPS’s
planning, but he was open to argument on the specifics. The di-
agram, after all, was not a design.
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“The challenge from [the conservancy] was to make it a beau-
tiful, green respite—a place thar reflects Houston's garden her-
itage,” says Mary Margaret Jones, FASLA, of Hargreaves Associ-
ates. Jones won over the board wich her local roots. “I chink i
really helped that I grew up there,” she says. “They knew [ would
know what it’s like—what the climate is like and what the cul-
rure is like.”

Hargreaves Associates’ experience designing parks on parking
garages also drew the conservancy’s attention. At Discovery
Green, Hargreaves Associates has beaurifully integrated the un-
derground parking structure with the park (see “Integrating Park
with Parking,” page 93). The space where cars enter the garage
is covered with a slanted roof, which actually functions as che
main seating area for a stage.

The rest of the design is organized around two major cross axes—
both former streets. “There was this allée of live oaks that was already
existing and that really drove a lot of the design,” says George Har-
greaves, FASLA. The Brown Promenade, which runs under the oak
allée, is very gardenesque, with lush plantings and benches where
visitors can sit in the shade and look out over the lawn. To complete
the allée, which had some gaps, a few large oaks were transplanted
from other sites downtown where they were slated for removal.

COURTESY HARGREAVES ASSOCIATES
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The Andrea and Bill White Promenade, located over
an existing utility easement, is wider, more brighely lit,
and more heavily activated. This is where the farmers’
markets are held. Since there were no trees existing there,
the landscape architects chose to plant fast-growing Mex-
ican sycamores, which would be able to provide a sig-
nificant amount of shade within 10 years.

There was some concern thart allowing people ro put
up their own tents for markets and events would divide
up the park. “Those white tents people use can really
create a barrier,” says Petersen. So the landscape archi-
tects designed a canopy of removable, custom shade
structures with spaces between them that allow people
to flow bertween the picnic lawn and the main lawn.
Within these spaces, there are also benches where peo-
ple can sit along che promenade—even when the space
is in use by the marker or other events.

‘The landscape architects paid close attention to the wind
patterns on the site. Given Houston's hot, muggy sum-
mers, they realized it would be important to plant trees in
a way that channels the summer breezes as much as pos-
sible rather than secting up wind blocks. The chree build-
ings on site, which house the caf€, che park office, the read-
ing room, and the banquet facility, are also sited to channel
breezes. Designed by Larry Speck of PageSoutherland-
Page to fic within the park’s framework, the buildings are
contemporary glass, wood, and steel structures, yet they
incorporate verandas thar recall the tradicional soutchern
porch, complete with movable seating where visitors can
sit in the shade and look out over the lawn.

Local culture also informed other parts of the design.
Jones chose to plant azaleas, which are found in many his-
toric Texas gardens, along the oak allée. Wood piers in
Kinder Lake reference the piers in nearby Galveston, and
Texas granite is used prominencly throughout the design.

The landscape architects used local and sustainably
sourced materials whenever possible ac Discovery Green,
which was given the name “green” partially for the
word’s sustainable connotations. While not locally
grown, most of the wood used on the terraces adjacent to
the buildings is sustainably harvested ipe, and solar
panels, donated by BP, provide the energy necessary to
power the park office. The entire project recently
achieved LEED Gold certification.

Working with the Program

The number of program elements was a real challenge for
the landscape architects. “We had to sift through what
worked and whar didn’t work,” says Hargreaves. “You
have to figure out how you can have two, three, or four
elements overlay in the landscape.”

Some ideas were dropped out. The conservancy de-
cided it couldn’t afford to construct a coffeehouse. Oth-
ers were modified to fic within the greacer design
scheme. A suggestion to create a zip line chrough the
space was replaced with a bar that allows kids to glide

Discovery Green mixes fixed activities such as an interactive playground,
a café, and fountains, opposite, with special events like farmers’ markets,
top, and inflatable art displays, below. A model boat basin, above, doubles

as an ice rink during the winter.
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along the bottom of the children’s pl
create a stream became the Gateway Fountain, a spray pad that
children can play in. And che idea for a tree house in the oak al-
Iée was exchanged for the beauciful, but not publicly accessib
dining space on top of the banquert facility, overlooking the o

So that the park would always feel char it
ergy, many of the most popular activit

bursting with en-
are located in the same
area. Kids can run berween the model boat basin,
the Gateway Founrain, the playground, and the

Mist 'Tree sculprure while cheir parents sic on the
terrace with food from the café or picnic on the
picnic lawn.

Most of these spaces are also within view of the
main stage, so if chere’s a concert going on, every-
one is a part of the action. Hargreaves Associates
used the pond to create a dramatic backdrop for
the stage. Ho the stage is open on all four
sides, so viewing is not limited to the slanted
The design is organized around two major cross axes,

both former streets. The Brown Promenade took ad-
vantage of an existing oak allée to create a quiet place
to sit or stroll, above. The Andrea and Bill White Prom-

enade, right, has more active areas plugged into it.
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lawn. It actually feels like a picnic shelter when there are no con-
CErts going on.
On the other side of the park, the Wortham Foundacion Gardens
: a quieter place of escape. The fountain here is designed to
be soothing rather than interactive. A number of venues that gen-
erally atcract fewer than 10 people, like shuffleboard courts and a
ting green, are integrated into these gardens.
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Separating Program from Design

SHOULD PROGRAMMING AND DESIGN BE TWO SEPARATE DISCIPLINES carved out
by separate professionals? Are there certain benefits or disadvantages
to this approach?

FRED KENT, PROJECT FOR PUBLIC SPACES: “You need a lot of skills to make
a project work. In the beginning, you need a vision and you need a pro-
gram. You don't want a design. You don’t know the answer, but the com-
munity does....

“The program needs to be independent of any designer because you
know as well as | do, if you have the designer do the vision, it's really
only about the design. [When a separate programmer works with the
community], the community then owns the program because they did it.
There's this healthy tension between [the programmer and the designer]
that can produce really fantastic results. it’s like a check and balance.”
MARY MARGARET JONES, HARGREAVES ASSOCIATES: “It depends on the de-
signer. We always do public process up front before we have a design
vision. Maybe some don’t, but we do. The best designs are usually the
ones that grow out of what you hear about the program,
what you hear about desired uses, and the site itself—its
soils, its climate, its geomorphology—and out of those
things you begin to work on the design. You also have to
bring good design to the table.

“Programming is not rocket science. It should never he
seen as something that's separate from design. In the best
instances, it’s part of the design process. There have been
cases where designers have had set styles that they apply
wherever they go, and those have led to failed plazas and
parks, but that’s not the way we work.”

GEORGE HARGREAVES, HARGREAVES ASSOCIATES: “In archi-
tecture, they will do programming that’s not building
specific, then they set about designing a building around
it. The flaw in that is you often end up with a building you
can't afford. I find it very difficult to work that way.

“We actually put design as part of that process. If you
put a parking lot beneath a park, that’s $30 million; it
creates these problems and these opportunities. At the
same time we're trying to understand the regional landscape, trying to
understand circulation flows, the microclimate. We're not only talking
about program opportunities and how much they would cost, but how they
would impact what we're trying to build.”

BoB EURY, CENTRAL HOUSTON INC./BOARD OF DISCOVERY GREEN CONSERVANCY:
“] feel pretty strongly about having an independent program advocate.
The tension created by the two parties, the separate programmer from the
designer—I think that tension is extraordinarily helpful. There are a lot of
significant pieces of Discovery Green that are a direct product of the pub-
lic engagement. But | sure don’t want Fred [Kent] designing it either.”

GUY HAGSTETTE, DISCOVERY GREEN CONSERVANCY: “I feel fortunate that we
had the talents of both PPS and Hargreaves. They both brought a lot of
ideas to the table. | would not go so far as to say the programmer should
always be separate. The public input process prepares the client to be a
better client. You can do this with the design team or a separate pro-
grammer, but you need to do this.”

JACOB PETERSEN, HARGREAVES ASSOCIATES: “It appears that [programming]
will be something landscape architects have to fight for to retain

it in the profession.”

Maconda’s Grove, within the Wortham Gardens, provides
a particularly inceresting example of how mulciple uses can be
overlaid. Instead of adding a driveway for trucks to access the
event lawn, the landscape architects created a small, geomet-
ric grove of loblolly pines planced in a special scructural soil
blend created by a local company witch a top dressing of de-
composed granite mulch. Wichin this area, alongside che
truck roure, there are granite-ouclined bocce courts wich con-
crete seat walls meant to cacch scray balls.

How's It Working?
There is not a lot of love lost berween Hargreaves Associates
and PPS. Both parties emphasized they had never spoken with
each other during cheir involvement with the park. PPS re-
viewed the plans through Hargreaves Associates’ conceptual
design, but Hagstette acred as the middleman.

So what does Kent, who has visited che site since its com-
pletion, have to say about the finished product? His opinion

The Mist Tree is one of two “functional” sculptures created by artist
Doug Hollis for the space. Sometimes it drips water in a band along
the outside. Other times, it sprays a cloud of mist.

is mixed but fairly positive. “That whole central area is spec-
tacular,” he says.

Discovery Green is definitely well used. Hundreds of people
filled its spaces on a Thursday afternoon at lunchtime, and as the
day wore on, even more people came. Despite the fact thart it was
a weekday, most of the people were nor office workers, but fam-
ilies. “To see families like chis in downtown Houston. . .you just
didn't see it before this park opened,” says Hagstette. Many came
for the whole day and brought cheir ice chests. “You can pull up
right underneath the park,” noted Karl Andersen, who drove 30
miles to come to a movie night put on by the local public radio
station. “So if you have picnic supplies or lawn chairs, you don't
need to worry about finding a space and dragging the stuff ouc.”

Of course Kent has some cricicism as well. “Hargreaves has
this branding thart keeps getting perperuated—these mounds,”
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Custom Playground Celebrates Flyway

T HE PLAYGROUND AT DISCOVERY GREEN is a custom design. Har-
greaves Associates came up with the concept—celebrating a
bird migration route that passes over Houston—and then worked with
Play Site Architecture from Massachusetts to realize the design in a
safe and code-compliant way.

The playground is hugged by a grass berm, which was existing on
the site. “It provides amphitheater seating for parents to sit and
watch their kids,” says Jacob Petersen. Worked into the hill is an ipe-
clad concrete seat wall, providing another seating option.

Kids can climb on play feathers and play on gliders and a giant egg
that has a little slide on it. A “nest” of nylon webbing provides an in-
teresting lookout and has a bit of a bounce.

The playground also has some educational elements. It is decorat-
ed with cutouts of bird species that fly over Houston, and squiggly
rails run along the hottom of the playground. “If you run your arms
along them, it is the exact motion a bird’s wing makes when it flies,”
says Petersen. Not many kids had
caught on to this yet, but this
adult got a bit of a kick out of it,
as the motion is sort of funny and
awkward.

Generally the playground has
been a big success with smaller
children—with one exception.
Someone must have hit his or her
head while crawling under one of
the play feathers, since a pad has
been attached with duct tape.
Like Discovery Green as a whole,
the playground could also be a
little bigger. As Hagstette notes,
however, no one really expected
so many families to show up here
in this isolated part of downtown.
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he says. “That angled lawn area where
cars go underneath it—that should re-
ally be more active. Thar kind of takes
up all chat space.”

Which raises an interesting ques-
rion abour park design: Should a per-
formance space that does get heavily
activated for events be active all che
time? Landscape Architecture visiced the
site over the course of three days, and
two major evening events happened
during that time, a concert and a
showing of the silent film Mezropolis.
Both times the angled lawn was
packed—rtoo full, really, to hold any
more people. Bur there weren't many
people on the lawn during the day or
at night when there was no event go-
ing on. Should chere be? Looking at
Discovery Green's schedule, there
tends to be some sort of major event at least one night per week.
Hargreaves says the grass is engineered for two major events per
month. Would the grass survive if it was used much more?

The mound does make it difficult to circulate around the park
without ending up on che sidewalk chat runs along the park’s
edge. For better or worse, it's not really much of a strolling park.
There aren’'t many good loops. But the experiences it does offer
seem to make up for thar.

Kent also thinks there needs to be a better connection to the
hotel, and he is not particularly impressed with some of the plant-
ings. “[PPS] gets criticized all the time because people say [we're]
just interested in activities,” says Kent, “but what we're saying is
make ic rich. That doesn’t mean you can’t have a quiet place wich
flowers, small hummingbirds, a fountain where you can be reflec-
tive, but a quiet place with just a bench and a lawn doesn’t do
much. Olmsted would make a path fascinacing and interesting,
but so much of design today is just a straight line and bosques of
trees—it’s just nothing. That's not a rich place for people.”

[n Discovery Green's first year,
there have been a few adjustments,
says Hagstetre. “None of us anrici-
pated the number of kids that are in
the park.” A puppet theater that had
been incorporated into one of the
buildings had to be transformed into
a changing room for all the lictle kids
playing in che founrain.

Also, although certain features offi-
cially met code, parents viewed chem
as a safety risk. Aftera number of wor-
ried mothers complained to the con-

The custom playground has a “crow’s
nest” created using nylon webbing, fop.
Smaller children can use a giant egg with a
little slide on it to play king of the hill, left.

COURTESY HARGREAVES ASSOCIATES, TOP; JOHN GOLLINGS BOTTOM
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servancy, it added handrails to che piers. And in the model boat
basin, it added a net around the outside that makes it more of a chal-
lenge for kids trying to swim out to the lake or crash their boats
into the wall (which had become a popular sport).
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The amount of logistical and storage space has also been a chal-
lenge. “When you're activating the park, you are constantly need-
ing stuff to coordinate that activity,” says Hagstetee. A dance floor,
which is put on top of the stage for ballet performances, must be

dragged up from a vault in the parking garage be-
cause there is no room on the surface. The conser-
vancy also has a larger full-time staff than originally
expected, creating crowding issues in its building.
The biggest surprise for Hagstette is thar che
park attracts so many people, even when there
aren’t classes or events going on. “We thought
[classes and events] would be necessary all che
" says Hagstette. “In the evening and during
the week when school’s in session, we need [class-
es and events]. Bur the experience of the place, and
I think the beauty of the place, is a draw itself.”
Regular evencs do help people to find out abour
the park, bur so many of Discovery Green's

The Wortham Gardens, above, are a more passive garden
space adjacent to the Grove, a restaurant and banquet
facility within the park. A bosque of loblolly pines known
as Maconda’s Grove allows trucks to access the event

lawn and provides a place to play bocce, leff.



Hargreaves Associates seamlessly incorporated the entrance to the underground
parking garage to create a slanted lawn area overlooking the main stage, here.
Fred Kent is critical of this feature because it gets little use when there is no event
going on. But the slanted lawn becomes the center of activity at least once a week
when there is a concert or a movie in the park, below. Hargreaves Associates
worked with artist Margo Sawyer to make the parking garage access stairways into ;}.‘

Rubik’s Cube-like sculptures, opposite. ==

program elements are fixed—the fountains, the playground, the
café, the picnic areas, and the reading room. As Petersen notes,
if you put water play, a playground, food, and bathrooms to-
gether, it's hard to go wrong. But you can'’t just design them
wichour thinking about how they will be managed. A park’s
success is the result of how design, program, and management
work together.

Would Discovery Green be better if it were bigger? Almost
everybody has an opinion on that. “If a park has this much pro-
gramming, I would like the park to be bigger,” says Petersen. “It
would be nice if it were 20 percent bigger.” He thinks the greac
lawn, the play area, and the pond would all benefit from having
more space. “The park is already crowded wich no one living
nearby,” he says. “You can just imagine what it's going to be
like [with more residents in the areal.” The park has been spawn-
ing new construction along its edges. Since it was completed,
two large towers have been built adjacent to the space.
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Integrating Park with Parking

o NE OF THE MOST INTERESTING ASPECTS of the park’s de-
sign is how it is integrated with the parking garage
that lies beneath part of the site. “When you have an ar-
chitect or engineer as prime [design consultant, he or she]
might have the garage generate the park’s form,” says Ja-
cob Petersen, a landscape architect with Hargreaves Asso-
ciates. “Here we let the park’s form generate the garage.”

For example, the slanted roof over the automobile en-
trance is drawn out to become the viewing area for the
main stage. Rather than covering the entire roof in three
feet of soil, increasing the loading on the structure, the
structural beams are located on top of the roof, creating
deep linear pockets of soil where tree roots can grow.
(The surface itself is flat.)

Hargreaves Associates worked with artist Margo Sawyer
to make the garage stairways into functional sculptures

Outdoor movie attendee Andersen is also worried. “This park
is becoming more populared,” he says. “When you have an evenc
like this {movie}, I'm hoping it will still be big enough for peo-
ple like us to have a space.”

Bur grandmother Lynn leans the other way. “I'm not sure it
needs to be bigger,” she says. “I think if it were too big, you'd lose
some of that energy.”

“There’s this energy to this park chac is just brilliant,” agrees
Keith J. R. Hollingsworth, an artist who comes here often. “The
fact thar anyone can come out here and hang out...in the center
of all this wealth—che skyscrapers, the Hilton.... This lictle park
gives you the idea that Houston is becoming a real metropoli-
tan city.”

PROJECT CREDITS
Prime/landscape architect: Hargreaves Associates, San Francisco
(George Hargreaves, FASLA, senior principal; Mary Margaret

(titled Synchronicity of Color]. Their colorful panels make them resemble
Rubik’s Cubes. The same sculptures also disguise utility vaults and venti-
lation shafts using ipe screens.

Even the location of the garage itself was influenced by the park
above. The landscape architects were careful to make sure that its
boundaries did not enter the drip line of the mature oak allée that
makes up the Brown Promenade. Because the wall would have to run
close to the drip line, a typical excavation with sloping sides would not
be possible, so vertical shoring was used to hold the soil in place while
the garage was built. Several hundred 18-inch-diameter holes were
bored into the ground adjacent to the planned wall, filled with steel
cages and concrete, and allowed to set before the hole was dug.

Finally, systems within the garage supply water for Kinder Lake. “To
construct a below-grade garage in Houston requires a permanent de-
watering system pumping something like 50 gallons per minute in per-
petuity,” says Petersen. “We’re taking that water and putting it into
the pond.” This cuts down on the amount of water the park sends to
Houston’s overtaxed storm sewer system.

Jones, FASLA, senior principal; Jacob Petersen, principal in
charge; Lara Rose; Bernward Engelke). Architecture and mechani-
cal engineering: PageSoutherlandPage, Houston and Austin,
Texas. Early public input and site activity plan: Project for Public
Spaces, New York. Local landscape architect: Lauren Griffich As-
sociates, Houston. Water feature consultant: Dan Euser Warerarchi-
tecture Inc., Toronto. Play consultant: Play Site Architecture, Ac-
ton, Massachusetcs. Parking garage structural engineer: Walter P.
Moore, Houston. Park structural engineer: Henderson + Rogers
Inc., Houston. Sculptures Listening Vessels and Mist Tree: Douglas
Hollis, San Francisco. Sculpture Synchronicity of Color: Margo
Sawyer, Elgin, Texas. Operations and management consuftant: ETM
Associates, Highland Park, New Jersey. Restaurant consulting: A
La Carte Food Service Consulting Group, Houston. Geotechnical
engineers: Ulrich Engineers, Houston. Construction phase owner’s
representative: Gilbane Inc., Houston.
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